Camping Magazine 
Index to articles 
Sept./Oct. 1977-June 1978 


ACA 

ACA’s 1978 national convention, April 
p. 20 

Approve 5-year ACA finance plan, Jan. 
p. 7 

Camping on Parade, Jan. p. 12 

Candidates for ACA elections are an- 
nounced, Jan. p. 11 

Committee chosen to examine insurance 
rates, Jan. p. 7 

Convention awards, April p. 22 

Council of Delegates, April p. 7 

Director selected for Methodist camps, 
Feb. p. 6 

Disneyland, Sept./Oct. p. 8 

Economic study of NH camping draws sup- 
port, Jan. p. 8 

Election results are reported for American 
Camping, March p. 13 

Environmental statement o.k.'d, Jan. p. 8 

FAC marks 15th year in camping, Sept./ 
Oct. p. 6 

Fred Rogers, wife will continue Elmer 
Ott’s **] Believe’ efforts, Jan. p. 8 

Haugen and Martin appointed to Board, 
April p. 26 

‘| Believe’ challenge issued, April p. 24 

Kay Kester-Oliver to succeed Ed Andrews 
as director, Sept./Oct. p. 6 

Legislative, Sept./Oct. Jan., Feb., March, 
April, May, June 

Long-time ACA member elected, Feb., p. 8 

MaclInnes named new FAC director, Feb., 
p. 13 

Membership increase drive, April, p. 6 

Model ‘‘A’’ Institute, June p. 6 

National Standards Board seeks new mem- 
bers, Feb. p. 6 

Obituaries, April p. 24 

On the Ball, Sept./Oct., Jan., 
March, April, May, June 

Photography manual, June p. 6 

Recertification Seminar scheduled, Feb., 
p. 6 

Seven percent membership dues increase 
is approved, Jan. p. 6 

Three proposals slated for Council of Dele- 
gates, Jan. p. 10 

Three year visitation-No, Alfred G. Hare, 
Jr., Jan. p. 20 

Three vear visitation - Yes, 
King, Jan. p. 19 

Time draws near for ACA convention at 
Anaheim, Feb. p. 13 


Feb., 


Maxine B. 


ADMINISTRATION 

Camp forestry, Richard Smith, March 
p. 26 

Food service management, Jed Zidell, 
March p. 14 

Future trends in camping, David Groves, 
March p. 24 

Model A Camp Directors Institute, Bob 
Brower, Sept./Oct. p. 15 

Risk management insurance, Curtis Ca- 
den, May p. 15 


— a camp, Glenn Poulter, March 

p. 21 

The promotional aspect of camp market- 
ing, Dwight Jewson, May p. 17 

1978 Buying Guide, March p. 20a 


ECONOMY 
$2 billion industry, Frank Levine, March 
p. 16 


HEALTH 

Asthmatics, Merle S. Scherr, M.D. Jan. 
p. 14 

Dangerous radiation possible from mer- 
cury vapor lights, May p. 7 

How to avoid the itch, Sept./Oct. p. 23 


LEGISLATION 

Youth Camp Safety, Sept./Oct. p. 10 

Youth Camp Safety - No, Gene Clough, 
Sept./Oct. p. 19 

Youth Camp Safety - Yes, Elsie Fischer, 
Sept./Oct. p. 18 


PHILOSOPHY 

Committing yourself to the camper, Mary 
Faeth Chenery, May p. 18 

‘*De-escalating’’ child anger, Samuel E. 
Vichness and Gary M. Schuman, March 
p. 9 

Disconnect the phone, Ernest W. Cockrell, 
April p. 19 

Integrating ‘“‘anti-social’’ children, Steph- 
en J. Pedi, April p. 16 


PROGRAM 

A day camp in Japan, Susan Totero, 
April p. 8 

A fine feathered friend, Nancy Andrews, 
Feb. p.9 


Day camp counselor-in-training, Barbara 
Scherer and Dan Hechenberger, June 
p.9 

Educational camping, Eli Cohen, Jan. p. 17 

Gymnastics, Neil H. Schott, Feb. p. 10 

Keeping up with the changes, Robert B. 
Kauffman, May p. 13 

President Carter endorses new youth 
awards, Jan. p. 10 

Senior Citizen Camping, Phyllis Ford, 
June p. 12 

Survival camping, Ken Cole, June p. 7 

Recipe for a vacant lot, Diane Pick, April 
p. 12 

The teachable moment, Ted Witt, Feb. p. 
14 

Travel camping, Bob Doppelt, April, p. 13 

White water canoeing, Charles C. Wal- 
bridge, May p. 8 


NEW PRODUCTS 
Feb., p. 20; May, p. 20 


SECURITY 
Camp security, Tracy Chappelow, Sept./ 
Oct. p. 13 
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Graphic Hints 


by Glenn T. Job 


One of the important decisions 
you will have to make in doing a 
new camp brochure or printed 
piece is selecting the proper 
weight of paper. The correct 
weight will add to your message. 

As a camp director, you will 
probably know enough about 
paper weights if you classify 
paper in three basic categories: 
bond, text weight, and cover 
weight. 

These three categories come in 
a variety of sizes and colors. For 
letterheads, brief reminders, or 
similar type quick mailers you 
might want to consider colored 
bond with a matching envelope. 

Because of the cost of mailing, 
text weight may be the best 
choice for a brochure that has 
many separate panels and must 
be folded down to fit the en- 
velope. Of course, if your 
brochure has only two panels or 
is a self-mailer, you should con- 
sider cover weight stock. 

Camping Magazine is printed 
on 60 pound enamel (coated) text 
weight stock. The advertising 
reply card is printed on text 
weight offset stock. 











CAMP CRAFT WORK WITH 
RUBBER molds used with Plas 
ter, Wax, Resins, Soaps PLAS 
lic SEE THRU molds tor Pla 
ques and Candles ME TAI 
Candle Molds SHREDDI-MIX 


(RR) instant papier mache Lt 
QUID RUBBER REED BAS- 
KE TRY CHAIR CANING 
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